


Persona Worksheet

Persona name & Who am I?

demographics:
Identity characteristics,
e.g. student, parent,

office worker, labourer,
etc

e.g Nikki, 30-year old
woman from the UK

My interests: My personality:

e.g Outgoing,
competitive,
family-oriented

e.g Sports, events,
community

3 Reasons for me to

engage with you...

e.g | need to use your
'services, your cause is

close to my heart

My concerns:

e.g Fake news, political
situation, women’s
rights

bri

powered

3 Reasons for me not to
engage with you...

e.g | don’t have the time,
.our cause doesn’t connect

with me

My dreams:

e.g Equal society,
strong community,
personal development

My social

enviroment:
e.g Religious
community, other

students, family / other
parents



Persona Worksheet

DONATIONS

What is their motivation to make a donation to your non
profit or cause?

e.g Know someone who has been impacted

What type of stories or content will capture their
attention and inspire a donation?

e.g Visual content & personal stories

What are their preferred channels for giving?

e.g Trusted fundraising platforms/website donation page

br

powere

SOCIAL MEDIA / DIGITAL

What social media channels do they use and what needs
does it fulfill?

e.g Facebook, keeping in touch with friends

Where do they hang out on social media? What type of
user are they? How do they access?

e.g Active user, uses multiple different channels, tends to
access on mobile

What type of information are they seeking on social
media channels? What are they seeing from their friends?

e.g What their friends are up to, current affairs, brands they’re
interested in
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